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What every doctor needs to know about personal branding: 2019 and beyond
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n this case, branding isn't necessarily about logos and taglines. Simply put, a physician’s brand is essentially equal to his or
her reputation. What patients think about you, how well-known you are in your community, your online presence—that is
your brand. More and more patients are turning to online sources to nd a physician. ey may look at your website, but they

Notes:

Endocrinology & Diabetes Research Volume 4

Page 29



