


• For stimulation of immune system (group B)
• I don’t buy medications online (group C)

The user can choose one of the three listed options. Clicking on the
answer leads to the next question.

Second question group A: For weight loss, because:

• I want to get in shape
• I have health problem
• My doctor recommended the product

Second question group B: For stimulation of immune system
because

• I read that it is important
• I have health problem
• My doctor recommended the product

Second question group C: I don’t purchase because

• I have a bad previous experience
• I don’t trust online stores
• I consult doctor or pharmacist in advance

The third question is equal for the first two groups:

Third question (group A and group B): Did it have an effect?

• Yes, I achieved a result
• It had an effect, but I got an adverse reaction
• It had no effect

Fourth question (group A and group B) and third question
group C: Have you reported adverse events?

• Yes, to manufacturer
• Yes, to RA
• No

Online purchase of prescription medicines in Bulgaria is prohibited;
therefore, the term medication is used for OTC products only [2]. The
survey was published online for one month via two main channels:

• Lifestyle and women websites
• News websites

Results and Discussion
Each subsequent answer in the survey is included in the total

number of interactions. For example, if a user has answered all



I have health problem 234 124 358

My doctor recommended the product 56 16 72

Second question group C: I don’t purchase because

I have a bad previous experience 60 25 85

25 85

Mp



indicators. Further studies will be needed to evaluate AE reporting
attitudes.
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