
Marketing Strategy
Marketing strategy is that phenomenon in which an organization 

focused its resources to get optimal opportunities for increasing their 
sales and achieving sustainability in this competitive environment. 
Marketing strategy involves all basic and long-term activities within 
the field of marketing that deal with the analysis of the strategic initial 
situation of a company and the formulation, evaluation and selection 
of market-oriented strategies in this way it contributes to the aims of 
the company and its marketing objectives.

Principles of Marketing Strategy
Marketing was not so easy but the modern technology make 

it some easier for us. Previously we had just a few radio stations, 
magazines, newspaper and TV channels to reach the customers. At 
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